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Myut I I Ity Mail bill delivery will end in October.

Get ready for PaperFREE bill

At Entergy, we work hard to keep our costs doy
lowest rates in the country. We also work hard

« Email notification when your bill is ready to view.
« Automatic billing reminders via text and email.
- * Access to 24 months of billing history online.

« Immediate payment confirmation.

* More security — reduced risk of identity theft.

* Less paper clutter — stay organized and protect the environment.

PAPERLESS BILLING

“Although other utilities may be surprised about the number of conversions
achieved with an opt-out campaign, this energy utility is among the industry
leaders for this reason — they understand the value paperless billing
produces for both its customers and its utility. They realize that they will
never convert all customers, but the value the program brings to customers
who do is priceless.”

Joshua Platt u Questline

Account Director, Questline Digital DIGITAL



Segmenting customers with an opt-out approach campaign increased
customer conversions to eBill.

A major Southeast utility wanted to automatically convert its customers
to paperless billing.

The energy utility worked with Questline Digital to launch a paperless

billing opt-out campaign targeting customers who received both a paper The |n|t|al announcement

and eBill, but who had made at least one electronic payment in the past. ; )

This audience segment was automatically enrolled in the program but email achieved a 31.9%

given the chance to opt-out and continue receiving paper bills. Open rate, We” over

Efforts launched with an email campaign explaining the change, QueSt”ne Dlgltal’S pa perleSS
trailed by behavioral follow-up messages and bill inserts to ensure <

all customers were informed. The notification period spanned three bllllng benchmarks open
months, giving customers enough time to react. rate at the time Of 19.2%.1

The opt-out campaign received positive customer feedback, with
90% of customers remaining enrolled. The open rate for the initial
email reached 31.9%, well over Questline Digital’s paperless billing
benchmarks open rate of 19.2%. Payments are now processed much
faster for those customers who remain enrolled, and the energy utility
saves on paper and postage costs. In addition, the energy utility has
strengthened its digital relationships with customers, creating more
opportunities for increased engagement with future communications.

Connect with Us: Ay .
To learn more about how Questline Digital can help your energy utility achieve program goals and Q u estl | n e

greater customer engagement, email info@questline.com or visit questline.com. DIGITAL




